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JEANNIE’S NOTES FOR  

PROMO PLAN IN A MONTH 

 
These notes are a part of the “Promo Plan in a Month” article series found at 
http://www.happyendingsblog.com .  
 
These are simply Jeannie’s notes on marketing and promotional possibilities.  There is a 
lot more out there, and this is by no means an inclusive list.  Use this to jumpstart your 
own research for promotional opportunities.    
 

Advertising - Print 
 

1. Romantic Times : New Author Spotlight 
The size of the advertorial space is approximately 1/4 of a page (3.25" x 3.75") 
and is 4-color.  The format is the same for all the spotlights and includes the 
following:  Full color book cover, Full color author photo, Title, Publisher, ISBN 
#, Genre category, A 50 word description about the book, A 35 word author 
promo copy which can include a bio, awards, review quotes, etc., Website -- $550 
– Very strong chance for review 
giselle@romantictimes.com 

2. RWR – RWA Magazine : 1/6th Ad – B/W - $100.   1/3rd - $200  
 
 

Advertising - Online 

---------------------------- 
Readers/Review Sites 
---------------------------- 
Smart Bitches/Trashy Novels  
http://romancereaderatheart.com/pricing.html - online banner ads 
http://www.readerviews.com/index.html 
http://www.longandshortreviews.com/ads.htm 
 
------------------------------------- 
Historical Fiction & Romance 
------------------------------------- 
http://www.historicalnovelsociety.org/join-hns.htm -- print and online magazines 
 
Historical Romance  
http://www.historicalromanceclub.com/ 
 
----------------------- 
Writers/Readers 
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----------------------- 
http://www.writerswriteinc.com/ 
http://freshfiction.com/services.php 
http://www.romancingtheblog.com/blog/advertising/ 
 
AuthorBuzz 
http://www.authorbuzz.com/pricing.shtml 

 

 

Advertising – Direct Mail/Marketing  
 
Special Mailings - RT: 
http://www.romantictimes.com/magazine_bookstoresthatcare.php 
 
Author Island : 
http://www.authorisland.com/index.php?option=com_content&task=view&id=58&Itemi
d=551 
 
Bookworm Bags: http://www.bookwormbags.com/?page_id=3 
 
My Tote Bag: http://www.authorsoundrelations.com/MTB/advertising.htm 
 
 

Bookstore Placement  
B&� Small Press Department  

http://www.barnesandnobleinc.com/for_authors/how_to_work_with_bn/how_to_work_w
ith_bn.html 

Marcella Smith, B&N Small Press Director, 122 5th Avenue, NY, NY 10011, 
212.633.3300. Ms. Smith is usually not available. You'll most likely deal with her 
assistant Diane Simowski, 212.633.3549 

Send a copy of your book, all reviews, an explanation of how the book competes in its 
category and the details of your marketing plan. �OTE: few books are selected. 

 

Borders  
Not very amenable to small press offerings.  Border's Voicemail submission procedures 
734.477.1333 or write Borders Group, New Vendor Acquisitions, 100 Phoenix Drive, 
Ann Arbor, MI 48108 
Buyers: Sue Grimshaw  and Tina Trevaskis 
 

Independents 

Indie Bookstores in Northern California 
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http://www.nciba.com/bookstores/index.html 
 
http://www.indiebound.org/ 
 
Northern California Independent BookSellers 
http://www.nciba.com/news/index.html 
 
Shelfawareness 
http://news.shelf-awareness.com/nlist.jsp?appid=411 
 

BookClubs  

http://www.bookmarket.com/bookclubs.htm 
 
 

Brand Recognition & Reach  
 
BlogHer network:  http://www.blogherads.com/for-bloggers# 
 
Women's national Book Association 
http://www.wnba-sfchapter.org/Books-by-Members.html 
 

I�TERVIEWS 

http://www.coolstuff4writers.com/Interviews.html 
 

BOOK LISTI�GS 

http://www.whatshouldireadnext.com/ 
 
ABA Commerce Database  
http://www.bookweb.org/about/ads/trade.html 
Codes for reference:  
http://www.bisg.org/standards/bisac_subject/fiction.html 
 
 

Local Events 
 
http://www.solanolibraryfoundation.org/coming.html - Author's Luncheon 
 
Next Year: Tradeshows/Book Fairs/etc local; Sonoma County Book Festival 
http://www.socobookfest.org/exhibitors.shtml 
 

Blog Tour Contacts/Consideration 
http://www.pumpupyourbookpromotion.com/sponsors.html 
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Romance Junkies  
http://booksquare.com/ 
Romancing The Blog 
http://historyhoydens.blogspot.com/ 
http://riskyregencies.blogspot.com/2008/11/my-theory.html 
http://thehappybooker.blogs.com/ 
http://lbc.typepad.com/ 
http://www.paperbackreader.net/ 
http://romancebandits.blogspot.com/ 
http://wetnoodleposse.blogspot.com/ 
http://www.authorsoundrelations.blogspot.com/ 
http://www.coolstuff4writers.com/SubmissionGuide.html 
 
Great article: 
http://quickest.blogbooktourguide.ever.com/ 

 

Good Blog Tour to Study:  

http://www.michellegagnon.com/events.php#blogtour 
 

Book Awards/Contests  
http://www.indieexcellence.com/submit-book.htm 
 
 

Book Reviewers  
 
WRP sends to this list: 
All titles sent to  
Fallen Angel Reviews 
The romance studio 
 
All titles are listed with 
A romance Review - http://www.aromancereview.com 
CK2 Kwips and Kritiques 
Coffee Time Romance 
Cocktail Reviews 
Dark Angel Reviews 
Enchanting Reviews 
Joyfully Reviewed 
Long and Short Reviews 
www.Loveromancesandmore.com 
Manic Reviews 
Night Owl Romance 
www.NightsAndWeekends.com 
Novel Spot 
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Once upon a romance 
Romance Junkies 
Romance Reviews Today 
Sensual Reads and Reviews 
Simply Romance Reviews 
Two lips reviews 
Wild On Books 
WRDF Reviews 
 
 

ADDITIO�AL REVIEW SITES:  

 
PUBLISHER'S WEEKLY 
--------------------------------------- 
Submissions must be sent (3) months—preferably (4)—prior to the 1st day of the month 
of publication. You must send (2) copies of every title submitted. Submissions of a single 
copy will not be considered. All galleys should have the following information on the 
cover: 
 
• Title 
• Author 
• Price 
• Publisher and imprint 
• Format 
• Number of pages in the finished book 
• 13-digit ISBN 
• Month and day of publication 
• Distribution arrangements 
• Publicity contact information 
 
An accompanying letter should contain a description or synopsis of the book, and any 
pertinent publicity information, including the author’s previous titles, blurbs, or previous 
reviews. Book club, paperback, audio or movie rights sales, author tours of 5 cities or 
more, a print run of more than 10,000 or an ad/promo budget of more than $30,000 
should be noted. 
 
Please include a separate cover sheet or letter for each copy of every title submitted. 
Publishers Weekly 
Nonfiction Reviews [or "Poetry Reviews" or other relevant category] 
360 Park Avenue South 
New York, NY 10010 
 
Publisher's Weekly Discuss Small and Indie presses -- GREAT ARTICLE 
http://mipa-blog.blogspot.com/2007/04/publishers-weekly-reviews-industry.html 
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RT BOOK Reviews:  New Author Spotlight/ Review likely 
 
Library Journal 
http://www.libraryjournal.com/info/CA6415258.html#reviews 
 
Booklist: 
http://www.booklistonline.com/default.aspx?page=general_info&id=65  - 15 weeks prior 
to publication  
 
http://www.theromancereader.com/faq.html 
http://romancereaderatheart.com/pubsandpromos/_ReviewForm.html 
http://www.theromancereadersconnection.com/ 
 
 
 
 

 

Jeannie Ruesch  

http://www.jeannieruesch.com  
 

Something About Her  

A historical romance available April 10, 2009  
 
Jeannie Ruesch wrote her first "The End" at the age of six and it's 
been a love affair with stories and writing ever since. Even with a 
detour into the realm of marketing and design (that day job 
thing), she always returned to the stories she loved at the end of 
the workday. She finally decided to get focused, and ultimately 
found publication with her first completed novel (as an adult, that 
is) in 2008. She lives in Northern California with her husband 

(who is likely tired of having his brain picked over the male perspective), their son and 
their faithful golden retriever. 
 


